
Front Multidiscip Res Stud - Vol. 3 - No. 2, Jul-Dec 2026                    131 

 

Front Multidiscip Res Stud (2026) Vol 3 (2); e-ISSN: 3049-1711 

 

    

Review Article 

Consumer Awareness and Perception of Generic Medicine vs Branded Medicines   

Md Faizan Akhtar1, Shantanu Ranjan1*, Manish Kumar2, Pankaj Kumar3, Basit Fazal2 

1Department of Pharmaceutics, Nibha Institute of Pharmaceutical Sciences, Rajgi0r, Nalanda, India  
2Department of Pharmacology, Nibha Institute of Pharmaceutical Sciences, Rajgir, Nalanda, India 
3Department of Pharmaceutical Chemistry, Nibha Institute of Pharmaceutical Sciences, Rajgir, India 

 
A R T I C L E   I N F O 

 
Received: 13 September 2026 

Revised: 07 October 2026 

Available Online: 13 October 2026 

 
*Corresponding author:  

Shantanu Ranjan, Department of 

Pharmaceutics, Nibha Institute of 

Pharmaceutical Sciences, Rajgir, India. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A B S T R A C T 

 
Generic medicines play an important role in improving access to 

affordable healthcare and reducing medication-related financial burden. 

Although generic medicines contain the same active pharmaceutical 

ingredients as their corresponding innovator medicines and are required 

to meet established regulatory standards for quality, safety, and efficacy, 

their acceptance among consumers remains influenced by several social, 

economic, and psychological factors. Consumer perceptions regarding the 

effectiveness, safety, quality, appearance, and reliability of generic 

medicines may differ considerably from perceptions of branded medicines. 

Strong brand recognition, pharmaceutical marketing, prescribing 

practices, previous experiences, and recommendations from healthcare 

professionals can further influence medicine selection and purchasing 

behaviour. 

This review examines the current evidence regarding consumer awareness 

and perceptions of generic medicines in comparison with branded 

medicines. It discusses the fundamental differences between generic and 

branded medicines, regulatory requirements, therapeutic equivalence, cost 

considerations, and the factors influencing consumer acceptance and 

preference. Particular attention is given to common misconceptions 

regarding the quality and effectiveness of generic medicines, as well as the 

roles of healthcare professionals, pharmaceutical communication, and 

public awareness in shaping consumer attitudes. The review also 

highlights the potential of generic medicines to improve treatment 

affordability and healthcare accessibility. Improving consumer knowledge 

through appropriate education, transparent communication, and effective 

counselling by healthcare professionals may contribute to greater 

confidence in generic medicines and their wider utilization. Understanding 

the determinants of consumer perception is therefore essential for 

developing strategies that promote informed medicine selection and 

support the rational and cost-effective use of medicines. 
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Pharmaceutical market; Consumer perception; Drug efficacy; Drug 
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Introduction 

India is the 4th largest producer and 10th largest 

exporter of drugs in the world. Despite Government 

provision for the health care budget, a major 

proportion Indian population does not have access to 

even essential medicines. [3]  

The pharmaceutical industry plays a critical role in 

global healthcare systems, providing the essential 

medicines necessary for preventing, managing, and 

treating a wide range of health conditions as a 

percentage of out of pocket (OOP) expenditure 

healthcare, cost of medicines accounts for 60.3% of 

out-patient care and 29.1% of in-patient care. With 

costs of medicines posing such a high economic 

burden on households, many have referred to such 

OOP healthcare expenses as ‘catastrophic’ as they are 

often push low-income and middle-income households 

into poverty. [6]  

India is also home to more than 500 active 

pharmaceutical ingredients (API) manufacturers 

accounting for 8% of the global API market. It 

accounts for one-fifth of the global generic medicine 

supply, with manufacturing 60,000+ different generic 

brands spanning 60 odd therapeutic categories. [10]  

WHO defines generic medicine as ‘a pharmaceutical 

product, usually intended to be interchangeable with an 

innovator product that is manufactured without a 

license. [2]  

The drugs manufactured with the same composition by 

other pharmaceutical companies after this patent 

period are known as generic medicines and as such 

cost lesser than the innovator branded drugs, since they 

do not incur the R&D and marketing costs as the 

innovator pharmacy company does. [2]  

A well-known drug is made of the identical energetic 

factor as its innovator drug. An energetic component is 

the chemical contained inside a drug that makes it 

work. In different phrases, the pharmacological effect 

of a normal drug is precisely similar to those of its 

innovator counterpart. Other companies can 

manufacture the generic drugs when patent expires. 

[11]  

In most parts of the world, modification of brand 

prescription is an accepted practice and is often done 

for financial reasons. In India, however, replacement is 

not a widely accepted practice worldwide. The 

unavailability of generic formulations, usually due to 

poor quality and fake use of drugs, is due to several 

factors, including distrust of generic drugs by 

practitioners. The strategy for generic prescribing is 

underway in institutional settings, where drugs with 

appropriate quality control measures can be purchased 

in bulk and distributed through the organizational list. 

[4]  

A generic medicine is defined as a pharmaceutical 

product that is chemically identical to a brand-name 

drug but is marketed under its chemical name rather 

than a branded name. Generic drugs contain the same 

active ingredients as the branded medications, are 

identical in terms of dosage form, strength, 

administration route, and intended use, and are 

intended to produce the same therapeutic effect. The 

primary difference between generic and branded 

medicines lies in the price, as generic drugs are 

typically sold at a lower cost. The use of generic drugs 

is steadily increasing internationally as a result of 

economic pressure on drug budgets. Generic drugs 

provide the opportunity for major savings in healthcare 

expenditure since they are usually substantially lower 

in price than the innovator brands. However, 

physicians are apprehensive regarding the quality of 

generic drugs and have concerns about their reliability 

as well as interchange of certain drug categories. 

Although the generic medicines are bio equivalents of 

their innovator counterparts and are produced in 

similar facilities according to good manufacturing 

practices, these are widely believed as inferior in their 

therapeutic efficacy and quality to branded 

products.[27] This price difference occurs because the 

manufacturers of generic drugs do not incur the high 

costs associated with the initial research, clinical trials, 

marketing, and advertising expenses of developing a 

new drug, which are incurred by the original 

developers of the branded medicines. Once the patent 

protection for a branded drug expires, other 

pharmaceutical companies are allowed to produce and 

market the same drug under its generic name. It is 

defined as a pricing strategy committed by a 

manufacturer to using clinical outcomes as pricing 

determinants for purchasing contracts. Traditional 

pricing strategy always requires payments regardless 

of the treatment results, often named as uniform 

pricing [15,13].  

Generic drugs are copies of brand-name drugs that 

have the same drug, intended use, effects, and side 

effects, route of administration, risk, safety and 

potency as the original drug. [5]  

• Low manufacturing cost  

• Low marketing investment  

• Low retailer margin  
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Front Multidiscip Res Stud - Vol. 3 - No. 2, Jul-Dec 2026                                                                                                133 

 

Citation: Akhtar MF, Ranjan S, Kumar M, et al. Consumer Awareness and Perception of Generic 

Medicine vs Branded Medicines. Front Multidiscip Res Stud 2026; 3(2): 127. doi: 

10.31531/fmrs.1000127 

A patent is granted that gives the company that 

developed the drug an exclusive right to sell the drug 

as long as the patent is in effect. Generic medicines 

were introduced as a way to make essential 

medications more affordable and accessible to a larger 

population. The process of creating generic drugs 

begins only after the patent for a branded medicine 

expires, allowing generic manufacturers to produce the 

drug without violating intellectual property laws. 

While the active ingredients in generic and branded 

drugs are the same, generic drugs may differ in their 

inactive ingredients, such as fillers, binders, and 

colorants, which do not affect the therapeutic action of 

the drug but can lead to slight differences in 

appearance or taste.[23]  

In addition to these perceptions, there are also cultural 

and psychological factors that contribute to consumers’ 

reluctance to choose generics. For example, consumers 

may view branded drugs as a status symbol, or may 

feel more secure when using a product with a familiar 

name. Some people may also worry about potential 

differences in formulation, texture, or side effects, 

despite the fact that regulatory agencies require 

generics to meet the same rigorous standards as 

branded medicines. Furthermore, patients often rely on 

the advice and prescriptions from healthcare 

professionals, and if these professionals express a 

preference for branded drugs, patients are likely to 

follow suit, regardless of the cost-saving potential of 

generics.[24]  

The rise of pharmaceutical marketing has further 

complicated the issue. Brand-name drug companies 

spend billions of dollars on advertising and promotion, 

creating powerful emotional connections between 

consumers and their products. In contrast, generic 

drugs generally lack the same level of marketing 

visibility, making it harder for them to build the same 

trust and consumer loyalty. As a result, generic drugs, 

even when they are bioequivalent to their branded 

counterparts, often struggle to gain the same 

acceptance in the marketplace.[16]  

Public health campaigns have been instrumental in 

educating consumers about the benefits of generic 

medicines. For instance, many countries have 

implemented initiatives to raise awareness about the 

equivalency of generic drugs to branded drugs, 

focusing on the substantial cost savings they provide to 

healthcare systems and consumers alike. In many parts 

of the world, generics have helped reduce the financial 

burden of healthcare, particularly in regions where 

access to healthcare services is limited and out-of-

pocket expenses are high. The increased use of 

generics has also been crucial in addressing public 

health challenges, such as improving access to life-

saving medications for conditions like hypertension, 

diabetes, and cancer, which often require long-term 

treatment.[16]  

One of the key driving forces behind the success of 

generic medicines is their role in improving access to 

medications. As branded drugs become more 

expensive over time, especially in regions where 

healthcare systems face budget constraints, the use of 

generics can significantly reduce healthcare costs. This 

is particularly important for countries with public 

healthcare systems that aim to provide universal access 

to medicines. The ability to offer cost-effective 

alternatives to high-priced branded medications 

enables healthcare providers to treat a larger number of 

patients, often without compromising the quality of 

care.  

Despite their benefits, generics still face resistance in 

certain segments of the population, and there is a need 

for ongoing efforts to bridge the gap in consumer 

awareness. Studies show that although the majority of 

consumers report familiarity with generic medicines, 

many are still uncertain about their equivalency to 

branded drugs and continue to express concerns about 

their safety and effectiveness. It is vital to address 

these concerns through more comprehensive education 

efforts, greater transparency in drug production 

processes, and enhanced communication between 

healthcare professionals and patients. 

Branded Medicines  

Branded medicines are an integral part of the global 

pharmaceutical industry, representing the culmination 

of extensive scientific research, development, and 

innovation. These medications, which are typically 

marketed under a trademarked name, play a central 

role in modern healthcare systems by providing 

treatment options for a wide range of medical 

conditions. Branded drugs are often the result of years 

of research and millions, if not billions, of dollars in 

investment. They are developed by pharmaceutical 

companies that hold the exclusive rights to 

manufacture, market, and sell the medication for a 

specific period, usually protected by patents. Branded 

medicines are known for their strong brand identity, 

wide consumer recognition, and the significant trust 

that patients and healthcare providers often place in 

them.[18]  

A brand name drug is a medicine that's discovered, 

developed and marketed by a pharmaceutical 

company. Once a new drug is discovered, the company 

files for a patent to protect against other companies 

making copies and selling the drug. [5]  

https://doi.org/10.31531/fmrs.1000127
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• Stringent quality control  

• High manufacturing cost  

• High marketing investment  

The journey of a branded medicine begins with drug 

discovery, where pharmaceutical companies explore 

potential compounds that could treat or manage 

diseases. This process often starts with academic 

research and can involve high-risk investments in 

innovative drug classes or treatments. Once a 

promising compound is identified, it undergoes 

preclinical testing to assess its safety and efficacy in 

animal models. If successful, the drug progresses to 

clinical trials, which are conducted in human 

participants and take several years to complete. These 

trials are designed to assess the drug's safety, dosing 

regimen, side effects, and therapeutic effectiveness. 

The process is rigorous, requiring extensive data 

collection and documentation to meet regulatory 

standards.  

Regulatory approval is a critical step in the 

commercialization of a branded medicine. In major 

markets such as the United States, Europe, and Japan, 

drugs must be approved by regulatory bodies like the 

U.S. Food and Drug Administration (FDA) or the 

European Medicines Agency (EMA). These 

organizations ensure that branded drugs meet high 

standards of quality, safety, and efficacy before they 

can be marketed to the public. The approval process 

includes reviewing data from clinical trials and 

determining whether the benefits of the drug outweigh 

its risks. Once a branded medicine receives approval, it 

can be sold for the treatment of the condition for which 

it was developed.[24]  

The exclusivity provided by a patent is a fundamental 

aspect of branded medicines. A patent grants the 

pharmaceutical company the sole right to manufacture 

and sell the drug for a period, typically 20 years from 

the date of filing. This period allows the company to 

recoup the significant costs associated with drug 

development, which can take more than a decade, and 

provides a financial incentive to encourage continued 

innovation in the industry. During this period, the 

branded drug is protected from competition, which 

allows the manufacturer to set a higher price for the 

medication and earn a profit. The high cost of branded 

medicines is a direct result of the investment in 

research and development (R&D) and the need to 

recover the costs of clinical trials, regulatory fees, and 

marketing.[24,25]  

While branded medicines offer significant therapeutic 

benefits, their pricing can become a source of concern 

for patients, healthcare systems, and governments. The 

high cost of branded drugs is often justified by the 

manufacturers due to the financial risks and the long 

timeline required to bring a new drug to market. 

However, these high prices can create barriers to 

access, especially in low-income countries or for 

patients without sufficient insurance coverage. In 

countries with private healthcare systems, the cost of 

branded drugs can lead to significant out of-pocket 

expenses for patients, while national healthcare 

systems may face challenges in managing the cost of 

medications, particularly for chronic diseases or 

conditions that require long-term treatments. In some 

cases, the cost of branded drugs has led to public 

outcry, particularly when life-saving medications are 

priced beyond the reach of many patients.[27]  

To mitigate these challenges, branded pharmaceutical 

companies often implement a variety of pricing 

strategies. For example, many companies offer patient 

assistance programs that provide branded drugs at a 

reduced cost or for free to eligible patients. This is 

especially common for medications used to treat 

chronic conditions like cancer, diabetes, or 

cardiovascular disease. Additionally, branded 

medicines may be priced at different rates in different 

markets, with more affluent countries bearing a higher 

cost than lower-income nations. Some companies may 

also negotiate with government agencies, insurance 

providers, or health organizations to reduce the cost of 

branded drugs through bulk purchasing agreements, 

which can help lower prices in certain settings.[10]  

The role of marketing is another defining feature of 

branded medicines. Pharmaceutical companies invest 

heavily in marketing their branded drugs, utilizing a 

wide range of channels to promote their products to 

both healthcare professionals and consumers. These 

marketing efforts may include advertisements in 

medical journals, promotional events, sponsorship of 

medical conferences, and direct-to-consumer 

advertising through television, print, and online 

platforms. The goal of these campaigns is to build 

brand recognition, trust, and loyalty among both 

doctors and patients. In addition, branded drug 

companies frequently provide samples of their 

medications to healthcare professionals, allowing them 

to become familiar with the product and, in turn, 

prescribe it to patients.  

One of the key aspects of branded medicines is the 

perception of quality and trust. Patients often associate 

branded drugs with higher quality due to the extensive 

clinical trials and regulatory oversight that these drugs 

undergo. Additionally, branded medicines are 

perceived to be more reliable due to the reputation of 

the manufacturers and the significant investments they 

https://doi.org/10.31531/fmrs.1000127
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make in the development and promotion of their drugs. 

This sense of reliability is important, particularly when 

patients are dealing with complex or life-threatening 

conditions, where they may place their trust in a 

branded medicine as a safe and effective treatment 

option. Healthcare providers also often trust branded 

drugs, particularly when they are backed by strong 

clinical evidence and have established track records of 

effectiveness.[9]  

The innovative nature of branded medicines is also 

worth noting. These drugs often represent ground 

breaking advances in medical science and provide new 

treatment options for conditions that previously lacked 

effective therapies. For example, branded medicines 

have been responsible for breakthroughs in the 

treatment of cancer, HIV/AIDS, autoimmune diseases, 

neurological disorders, and rare genetic conditions. 

The availability of innovative branded drugs has 

significantly improved the quality of life for many 

patients and has extended survival rates for people 

suffering from chronic or terminal illnesses. In some 

cases, these innovations may involve entirely new 

classes of drugs or novel mechanisms of action that 

represent major steps forward in the treatment of 

various diseases.[6,8]  

As branded medicines face increasing competition 

from generic drugs after their patents expire, 

pharmaceutical companies often attempt to extend 

their market exclusivity through patent extensions or 

the development of line extensions. These strategies 

may involve introducing new formulations of the 

branded drug, such as extended-release versions or 

new combinations of active ingredients, to keep 

competitors at bay. While these strategies can help 

companies maintain market share, they have also been 

criticized for contributing to the phenomenon of ever 

greening, where the original patent is extended 

artificially to delay generic competition and maintain 

high prices.[5]  

In recent years, there has been increasing pressure on 

pharmaceutical companies to address concerns over 

drug pricing and accessibility. Governments, non-

governmental organizations, and advocacy groups 

have called for greater transparency in drug pricing 

and for policies to ensure that essential medications are 

accessible to all populations, regardless of income 

level. In some countries, regulatory agencies have 

implemented measures to control the cost of branded 

drugs, while others are working to improve access to 

affordable medications through price negotiations and 

the use of generics and bio similar once patents 

expire.[22] 

Consumer Awareness of Generic vs. Branded 

Medicines  

Consumer awareness plays a significant role in the 

adoption, acceptance, and usage of generic medicines. 

A generic medicine is a pharmaceutical product that 

contains the same active ingredients, in the same 

dosage form, and is intended to produce the same 

therapeutic effect as its branded counterpart. Despite 

being approved by regulatory agencies for safety and 

efficacy, generic medicines often face misconceptions 

and hesitations from consumers. These misperceptions 

often arise from a lack of knowledge about the 

benefits, regulatory standards, and cost-effectiveness 

of generics. As a result, understanding consumer 

awareness of generic medicines is crucial for 

improving public health outcomes and promoting the 

use of these more affordable alternatives to branded 

medications.[22]  

Understanding Generic Medicines: Key 

Characteristics  

Before delving into consumer awareness, it is 

important to first estimation, dosage strength, and 

administration route to its branded counterpart. The 

only differences are typically in the appearance, name, 

and packaging. A generic drug is marketed under its 

chemical name, whereas branded medicines are sold 

under proprietary names given by the manufacturing 

pharmaceutical companies. These generics are 

manufactured once the patent protection of the original 

branded drug expires.  

Importantly, generic medicines are required to meet 

rigorous quality standards set by regulatory authorities 

like the U.S. Food and Drug Administration (FDA), 

the European Medicines Agency (EMA), and other 

national health agencies. These agencies ensure that 

generic medicines are bioequivalent to their branded 

counterparts, meaning that they provide the same 

therapeutic effects when taken in the same dose. 

Despite this, many consumers still remain unaware or 

unconvinced of the safety, efficacy, and quality of 

generic medicines.[24]  

Factors Affecting Consumer Awareness of Generic 

Medicines:  

1. Perception of Quality and Safety: One of the 

most significant barriers to the acceptance of 

generic medicines is the public perception that 

generics are of lower quality and less safe than 

branded drugs. This perception stems largely from 

the lower cost of generics compared to their 

branded counterparts. Consumers often equate 

lower cost with lower quality, and this creates a 

https://doi.org/10.31531/fmrs.1000127
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reluctance to opt for generics, especially for long-

term or critical medications. However, generic 

drugs must undergo the same rigorous clinical 

trials for bioequivalence testing as branded drugs 

and are required to meet the same safety standards. 

This means that generics are just as effective and 

safe as branded medicines.  

2. Knowledge of Regulatory Approval: A lack of 

understanding about the regulatory process for 

generic drugs is another factor contributing to 

consumer scepticism. Consumers may not be 

aware that generic drugs are subject to the same 

strict manufacturing standards and regulatory 

requirements as branded drugs. They may also not 

understand the significance of the term 

“bioequivalence,” which refers to the fact that 

generic drugs must deliver the same amount of 

active ingredient to the bloodstream in the same 

time frame as their branded versions.  

3. Price Sensitivity and Cost-Effectiveness: One of 

the primary benefits of generic drugs is their 

affordability. Generics cost significantly less than 

branded drugs, which is beneficial for both 

consumers and the healthcare system as a whole. 

Generic drugs can reduce the financial burden on 

consumers, especially in lower-income populations 

or regions where healthcare costs are high. Despite 

this, many consumers may still prefer branded 

drugs, associating the lower price of generics with 

compromised quality.[24]  

4. Role of Healthcare Providers in Shaping 

Consumer Perception: Healthcare professionals, 

including doctors, pharmacists, and nurses, play a 

crucial role in influencing consumer decisions 

regarding the use of generic medicines. When 

healthcare providers are well-informed about the 

benefits and safety of generics, they can guide 

patients toward making informed choices. In 

countries where healthcare providers actively 

endorse and recommend generic medications, 

patients are more likely to trust these alternatives. 

However, in some regions, there may be resistance 

from healthcare providers who have limited 

knowledge or familiarity with generics.  

5. Influence of Advertising and Marketing: The 

pharmaceutical industry spends significant 

amounts of money on marketing branded 

medicines. This marketing often includes 

advertisements in media, endorsements from 

celebrities, and promotional materials directed at 

healthcare providers. These marketing efforts can 

contribute to the perception that branded drugs are 

superior in terms of quality and efficacy.  

6. Cultural and Social Perceptions: Cultural and 

social factors also play a significant role in shaping 

consumer perceptions of generic medicines. In 

some societies, there may be a stigma attached to 

the use of generics, which could be linked to a 

preference for branded goods in other areas of life. 

Some consumers may associate branded products 

with prestige and social status, making them more 

likely to opt for branded medicines over generics, 

even if the latter are cheaper and just as effective. 

Overcoming such cultural biases requires tailored 

educational interventions that acknowledge and 

respect cultural values while promoting the 

benefits of generics.  

Impact of Consumer Awareness on Generic 

Medicine Usage  

Consumer awareness plays a key role in the acceptance 

of generic medicines. Studies show that when people 

are well-informed about the safety, effectiveness, and 

cost benefits of generics, usage increases. Countries 

with strong public education programs—like the 

"Generics Awareness Program" in [Country]—report 

higher generic use, reduced healthcare costs, and better 

access for low-income populations. In contrast, low 

awareness often leads to continued use of branded 

drugs due to misconceptions, driving up healthcare 

expenses.[25]  

Consumer Awareness of Branded Medicines  

Consumer awareness of branded medicines is a critical 

aspect of modern healthcare, influencing the 

purchasing decisions, treatment adherence, and health 

outcomes of patients. Branded medicines, which are 

produced under a specific brand name by a particular 

pharmaceutical company, are often marketed as high-

quality products that ensure safety, efficacy, and 

reliability. The level of awareness that consumers have 

regarding these medicines, including knowledge of 

their benefits, risks, costs, and overall effectiveness, 

significantly shapes their healthcare decisions. With 

the rise of generic medicines, understanding the 

nuances of consumer awareness towards branded 

medicines becomes more important, as patients must 

navigate between cost and perceived quality.[25]  

In this context, the purpose of exploring consumer 

awareness of branded medicines is to identify the key 

factors that influence patient decisions, the advantages 

of branded products in terms of trust and efficacy, and 

the challenges in increasing consumer knowledge. 

Additionally, an understanding of the perception of 

branded medicines can guide pharmaceutical 

companies, healthcare providers, and policymakers in 

https://doi.org/10.31531/fmrs.1000127


 
 

Front Multidiscip Res Stud - Vol. 3 - No. 2, Jul-Dec 2026                                                                                                137 

 

Citation: Akhtar MF, Ranjan S, Kumar M, et al. Consumer Awareness and Perception of Generic 

Medicine vs Branded Medicines. Front Multidiscip Res Stud 2026; 3(2): 127. doi: 

10.31531/fmrs.1000127 

enhancing awareness and improving public health 

outcomes.  

Factors Influencing Consumer Awareness of 

Branded Medicines:  

1. Marketing and Advertising Strategies: 

Marketing and advertising play a significant role in 

shaping consumer perceptions of branded 

medicines. Pharmaceutical companies invest 

heavily in promotional campaigns to communicate 

the benefits of their branded products. These 

advertisements are often tailored to highlight the 

unique advantages of the brand, such as its 

superior effectiveness, safety, and innovation. 

Pharmaceutical companies also emphasize the 

emotional appeal of their brand through 

storytelling and endorsements from healthcare 

professionals, celebrities, or patient testimonials.  

2. Brand Loyalty and Trust in Established 

Companies: Trust in a branded medicine often 

stems from the reputation of the pharmaceutical 

company behind it. Well established brands have 

built consumer loyalty over time through 

consistent product quality, favourable outcomes, 

and brand recognition. When a consumer has a 

positive experience with a branded medicine—

whether from personal use or recommendations 

from healthcare professionals—they are more 

likely to continue using that brand in the future. 

Additionally, consumers tend to feel more 

comfortable with branded products due to the 

belief that these medicines are subjected to 

stringent quality control measures and regulatory 

standards.[26]  

3. Role of Healthcare Providers and Doctor 

Recommendations: Healthcare providers, 

including doctors, pharmacists, and other medical 

professionals, are crucial in shaping consumer 

awareness of branded medicines. When doctors 

recommend specific branded medicines to their 

patients, it boosts the consumer’s perception of the 

product’s reliability and effectiveness. Many 

patients trust their doctors implicitly and are more 

likely to follow their advice, which often includes 

the use of branded medications over generics. This 

recommendation is often based on clinical 

evidence, personal experiences, and familiarity 

with the medicine’s clinical profile.  

4. Perceived Efficacy and Safety of Branded 

Medicines: One of the key factors that influence 

consumer awareness and preference for branded 

medicines is the perception that they are more 

effective and safer than generic alternatives. 

Branded medicines are often perceived as superior 

in quality because they are typically associated 

with rigorous research and clinical trials, which 

give consumers confidence in their efficacy and 

safety. Moreover, branded medicines often come 

with a higher price tag, and many consumers 

interpret this price difference as an indicator of 

higher quality.  

5. Packaging, Presentation, and Accessibility: The 

physical presentation of branded medicines, 

including packaging and labelling, plays a 

significant role in consumer awareness. Branded 

medicines are typically packaged in distinctive, 

professionally designed containers that make them 

easily recognizable. Packaging often includes 

detailed information about the drug’s composition, 

dosage instructions, potential side effects, and 

storage instructions. This clear and transparent 

packaging is aimed at building consumer trust and 

promoting the safety of the product.  

6. Regulatory Approvals and Certifications: 

Regulatory approvals from respected health 

authorities like the U.S. Food and Drug 

Administration (FDA), the European Medicines 

Agency (EMA), or the World Health Organization 

(WHO) provide an extra layer of confidence for 

consumers considering branded medicines. 

Pharmaceutical companies often highlight these 

certifications in their marketing campaigns to 

reinforce the legitimacy and quality of their 

products. Awareness of regulatory approval 

informs consumers that the branded medicine has 

met the rigorous standards set by health 

authorities, contributing to the belief that these 

medicines are safe and effective for public use.[22]  

Challenges in Consumer Awareness of Branded 

Medicines:  

1. Price Sensitivity and Affordability: A significant 

challenge in promoting consumer awareness of 

branded medicines is the price difference between 

branded and generic alternatives. Branded 

medicines are generally more expensive due to the 

costs associated with research, development, 

marketing, and brand establishment. For 

consumers with limited financial resources, the 

higher price of branded medicines can be a barrier 

to access, despite their awareness of the product’s 

benefits. In many cases, patients may opt for 

generic alternatives, which are often priced lower, 

even if they have the same active ingredients and 

therapeutic effects.  
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2. Lack of Understanding of Generic Medicines: 

Many consumers are unaware of the similarities 

between branded and generic medicines. While 

generics contain the same active ingredients as 

branded products, consumers may lack the 

knowledge to recognize that they offer the same 

therapeutic benefits. Due to the heavy marketing 

of branded medicines, consumers may be inclined 

to believe that branded products are inherently 

superior, even though generic medicines are 

required by law to meet the same standards of 

quality, safety, and efficacy.  

3. Misleading or Incomplete Information: While 

pharmaceutical companies often focus on 

promoting the positive aspects of their branded 

medicines, advertisements and promotions may 

sometimes omit or downplay important 

information, such as potential side effects or long-

term risks. This selective presentation of 

information can create an incomplete picture for 

consumers, leading to misconceptions about the 

medicine’s safety profile. To counter this, it is 

essential for regulatory bodies and healthcare 

providers to provide transparent and balanced 

information to the public. 

Impact of Government Policies and Public 

Awareness Campaigns on Consumer Awareness 

and Perception of Generic and Branded Medicines  

The issue of consumer awareness and perception of 

generic versus branded medicines is central to ensuring 

access to affordable healthcare while maintaining 

quality. Generic medicines, which are biologically 

equivalent to their branded counterparts, have the 

potential to significantly reduce healthcare costs, 

especially in countries with large populations or 

limited healthcare budgets. However, despite their 

proven safety, efficacy, and affordability, 

misconceptions about generics—such as concerns 

about their safety, effectiveness, and manufacturing 

standards—are common. These misconceptions often 

lead consumers to prefer branded medicines over 

generics, even when generics are clinically 

equivalent.[11] 

This section delves into how government policies and 

public awareness campaigns influence consumer 

awareness and perceptions of generic and branded 

medicines. By examining the role of regulation, 

incentives, and educational outreach, it highlights the 

ways in which these efforts help reshape consumer 

attitudes and encourage the use of generic medicines.  

1. Government Policies and Regulatory 

Frameworks  

Government policies are a fundamental factor in 

shaping the availability, affordability, and consumer 

acceptance of generic medicines. The regulations set 

by national and international bodies determine not only 

the safety and efficacy of medicines but also their 

affordability and market access.  

Regulation of Generic Medicines  

The first major role that governments play is in 

regulating the pharmaceutical industry, particularly 

through the approval process for generic medicines. 

Regulatory agencies such as the U.S. Food and Drug 

Administration (FDA), the European Medicines 

Agency (EMA), and the World Health Organization 

(WHO) set the standards for generic medicines, 

ensuring that they meet the same quality, safety, and 

efficacy standards as branded drugs. Generic drugs 

must be bioequivalent to their branded counterparts, 

meaning they have the same active ingredient, 

strength, dosage form, route of administration, and 

therapeutic effect. [22,24]  

Patent Laws and Generic Entry  

Governments also control the entry of generics into the 

market through patent laws, which provide brand-

name drug manufacturers with exclusive rights to sell 

their products for a certain period, usually up to 20 

years. During this time, generic manufacturers cannot 

produce their own versions of these drugs. Once the 

patent expires, generic companies can apply to produce 

and sell their versions, often at a fraction of the cost of 

the branded drug.  

Financial Incentives and Price Controls  

Another way in which governments encourage the use 

of generic medicines is through financial incentives. 

Many governments implement price controls or 

negotiate lower prices for generics, making them more 

affordable for consumers and healthcare systems. In 

some countries, the price of generics is regulated to be 

substantially lower than that of branded drugs, 

providing consumers with a financial incentive to 

choose generics.  

2. Public Awareness Campaigns  

Public awareness campaigns are an essential 

component of increasing consumer knowledge about 

generic medicines and dispelling misconceptions. 

Governments, non-governmental organizations, and 

public health institutions have launched a variety of 

initiatives aimed at educating the public about the 

benefits of generics and addressing concerns about 

their safety and effectiveness.  
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Educational Campaigns to Combat Misconceptions  

A major barrier to the acceptance of generics is the 

misconception that they are of lower quality or that 

they may not be as effective as branded medicines. 

Public health campaigns often target these 

misconceptions directly, providing consumers with 

accurate information to improve their understanding of 

generics. These campaigns may include:  

• Brochures and Informational Guides: Providing 

clear, concise information about how generics 

work, their regulatory approval process, and their 

safety and efficacy.  

• Television and Radio Advertisements: Using mass 

media to reach a wide audience and educate 

consumers about the value of generics. These ads 

often include testimonials from healthcare 

professionals, patients, and experts who vouch for 

the equivalency of generics and branded drugs.  

• Info graphics and social media: Visual tools, such 

as info graphics, help simplify complex topics and 

make them accessible to a broad demographic. 

Social media campaigns can reach a younger, tech-

savvy audience, fostering engagement through 

interactive content such as videos, Q&A sessions, 

and live chats with healthcare professionals.  

• Public Service Announcements: Short, informative 

messages on radio or television that clarify the 

facts about generics, debunk myths, and promote 

the benefits of choosing generics over branded 

medicines.  

By providing clear, evidence-based information, these 

campaigns aim to shift public perception, ensuring that 

consumers understand that generics are equally safe 

and effective as branded drugs, but with the added 

benefit of being more affordable.  

Targeting Specific Consumer Groups  

Public awareness campaigns are most effective when 

they target specific groups that may benefit the most 

from the use of generics. For example, low-income 

populations, the elderly, and patients with chronic 

conditions are often more likely to benefit from the 

lower cost of generics. Tailored campaigns can address 

the unique needs of these groups, helping them make 

more informed decisions about their medications.  

Engaging Healthcare Professionals in Awareness 

Campaigns  

Healthcare professionals, including doctors, 

pharmacists, and nurses, are often trusted sources of 

information for patients. Therefore, educating 

healthcare providers is just as crucial as educating the 

general public. Public awareness campaigns can 

engage healthcare professionals through training 

programs, continuing education, and the dissemination 

of materials that explain the benefits and regulatory 

standards of generics.When healthcare providers are 

confident in the safety and efficacy of generics, they 

are more likely to recommend them to their patients. 

For example, physicians who are informed about the 

equivalency of generics may be more inclined to 

prescribe them as first-line treatments, which can help 

reduce overall healthcare costs while ensuring that 

patients receive high-quality care. 

Survey-Based Findings on Consumer Awareness 

and Perception 

A survey was conducted among consumers to assess 

their awareness and perception of generic medicines in 

comparison to branded medicines. The key findings 

from the survey are summarized below: 

Majority of the respondents have heard about generic 

medicines. 

Many respondents were unsure whether generic 

medicines are as effective as branded medicines. 

Most participants preferred branded medicines over 

generics, citing higher trust and perceived quality. 

Lower cost was the main reason cited for choosing 

generic medicines by those who preferred them. 

A significant portion of respondents agreed that the 

government should promote the use of generic 

medicines. 

Conclusion 

The present survey provides useful insights into 

consumers’ awareness, perceptions, and preferences 

regarding generic and branded medicines. Although 

most respondents had heard of generic medicines, 

awareness alone did not always translate into 

confidence or willingness to use them. A considerable 

number of participants were still uncertain about the 

quality, safety, efficacy, and reliability of generic 

medicines compared with branded products. This 

indicates that a gap continues to exist between general 

awareness and actual understanding of generic 

medicines. 
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The survey also showed that branded medicines were 

generally preferred by many respondents. Brand 

familiarity, doctors’ prescribing practices, and the 

belief that branded medicines provide better quality or 

effectiveness appeared to influence this preference. 

In contrast, consumers who preferred generic 

medicines were often motivated by their lower cost. 

These findings suggest that affordability is an 

important advantage of generic medicines, but lower 

price alone may not be enough to overcome concerns 

about their quality and effectiveness. 

 

Figure 1: Survey report chart 

The findings further indicate that consumers generally 

support greater involvement of the government in 

promoting generic medicines. Improved quality 

control, reliable information, and public awareness 

campaigns could help increase confidence in generic 

medicines. Healthcare professionals, particularly 

doctors and pharmacists, can also play an important 

role by providing clear information and counselling 

patients about the safety, efficacy, therapeutic 

equivalence, and cost benefits of generic medicines. 

Overall, the survey suggests that improving the 

acceptance of generic medicines requires more than 

simply making them affordable and available. Greater 

public education, transparent communication, 

consistent quality standards, and active involvement of 

healthcare professionals are needed to address 

misconceptions and build consumer trust. Improving 

confidence in generic medicines can help consumers 

make more informed choices while also supporting 

affordable and accessible healthcare. 
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